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Joint Statement 
 
Dear Friends, 
 
2020 was a year for the history books indeed. The impact of the pandemic to our lifestyles 
are uncannily similar to that of the haze - having to stay indoors or don masks while being 
outdoors. 
 
The most immediate and significant impact of this was on our outreach activities. Many of our 
intended activities were cancelled, such as our trips to Sungai Tohor and various physical 
outreach events. Switching our focus, we successfully launched many of our firsts in online 
and digital outreach: Singapore’s first online consumer guide for sustainable palm oil products, 
our first webinar and our first online campaign. The pandemic has reshaped the social media 
landscape and PM Haze will adapt to ensure that our outreach efforts reach our audience. 
 
We also realised that as a collective, our choices and voices can influence sustainable change 
across the business landscape. As such, it is critical that we continue working with businesses 
and consumers in Singapore to adopt sustainable palm oil in their daily practices. With the 
support of Packard Foundation, we will be launching our new flagship campaign, Haze-Free 
Foodstand, improving the ‘branding’ of sustainable palm oil and simplifying pathways to action 
for food businesses and consumers in Singapore and co-create a sustainable haze-free future. 
 
Despite our absence, the peatland restoration programme in Sungai Tohor carried on. While 
fortunate that the village was spared from the pandemic, it is also heartening to know that 
our groundwork there has borne fruit. Made up of at least 60 families, the village community 
has proven themselves to be dependable and dedicated; they have expanded the restoration 
and nursery areas, planted a total of nearly 8,000 seedlings, repaired 4 canal blocks and 
installed 21 dipwells to monitor water levels.  
 
Through the help of our Indonesian partner, Ekonomi Kreatif Andalan (EKA), PM Haze’s 
community-managed peatland restoration programme continues to be a success. Following 
this, we aim to develop accessible methodologies for communities to restore and monitor 
peatlands. Restoration work in our region requires multi-sector and multi-pronged 
approaches and we are confident of getting support from industry and institutional 
stakeholders. 
 
Above all, the PM Haze team has persevered and made admirable progress through this 
unfamiliar period. As we continue to grapple with the impact of the pandemic, the threat of 
climate change looms ever closer. Bread and butter issues will dominate the discussion for 
years to come and we must rethink our approach towards our activities to keep up the 
pressure for change.  
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Unlike a pandemic, there is no vaccine or silver bullet to the haze issue, change must happen 
constantly and steadily. We have seen that people and nations are capable of changing their 
behaviour when it matters, to protect ourselves and our loved ones. Every individual 
responsible action matters - this was the message of 2020 and shall continue to be relevant 
going into 2021. 
 
Let us build a future where we can all breathe freely. 
 
 
Yours sincerely, 
 
 

 
 
 
Low Ying Hui 
President, PM Haze 

 
 
 
Benjamin Tay 
Executive Director, PM Haze 
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PM Haze’s Vision and Mission 
Vision: We envision a world where everyone feels responsible for the clean air we all enjoy 
Mission: We empower people with the values, knowledge and means to drive a movement 
to stop haze.  

About PM Haze 
PM Haze is a not-for-profit society registered in Singapore with charity status. 
 
Unique Entity Number (UEN): T16SS0125L 
Registered address: 8 Kitchener Link, #19-15, Singapore 207226 

Governing Board 
Name Designation Date of Appointment 

Low Ying Hui President 22 March 2020 

Low Ching Chieh Treasurer 22 March 2020 

Yang Yang Secretary 22 March 2020 

Zhang Wen Director at Large 22 March 2020 

 
Governing Board Meetings 

S/N Meeting Date Attendance 

1 11th January 2020 (Saturday) Yang Yang, Low Ying Hui, 
Chevon Low, Zhang Wen 

2 11th January 2020 (Saturday) Yang Yang, Low Ying Hui, 
Chevon Low, Zhang Wen, 
Benjamin Tay 

3 16th February 2020 (Sunday) Yang Yang, Low Ying Hui, 
Benjamin Tay, Chevon Low 

4 23rd May 2020 (Saturday) Yang Yang, Low Ying Hui, 
Chevon Low, Zhang Wen, 
Benjamin Tay 

5 10th August 2020 (Monday) Yang Yang, Low Ying Hui, 
Zhang Wen, Benjamin Tay 
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6 13th September 2020 (Sunday) Yang Yang, Low Ying Hui, 
Zhang Wen, Benjamin Tay, 
Atikah Kasim 

7 8th November 2020 (Sunday) Yang Yang, Low Ying Hui, 
Benjamin Tay, Atikah Kasim 

8 6th December 2020 (Sunday) Yang Yang, Low Ying Hui, 
Zhang Wen, Benjamin Tay, 
Atikah Kasim, Chevon Low 

9 13th December 2020 (Sunday) Yang Yang, Low Ying Hui, 
Zhang Wen, Benjamin Tay, 
Yukie Yokoyama, Chevon Low 

Roles and Responsibilities  
President  

x Chair all General, Governing Board and Advisory Council meetings  
x Represent the Society in its dealings with external parties  
x Ensure the execution of all resolutions of the General Meetings  
x Develop effective and purposeful partnerships for fundraising and advocacy initiatives  
x Implement good governance structures and planning strategic direction for the society 

 
Vice President  

x Assist the President and deputise for him in his absence  
x Talent acquisition and retention for staff members  
x Manage communication channels to for volunteer engagement activities  
x Implement good governance structures and giving strategic direction for the society  

 
Secretary  

x Keep all records, except financial, of the Society and shall be responsible for their correctness  
x Keep minutes of all General, Governing Board and Advisory Council meetings 
x Keep an up-to-date Register of Members at all times 

 
Treasurer  

x Keep all funds and collect and disburse all moneys on behalf of the Society, in accordance with 
the Governing Board’s directions  

x Keep an account of all monetary transactions by the Society and be responsible for their 
correctness  

x Ensure all returns and documents pertaining to the accounts and taxation are duly prepared 
for submission as required by law and within the time prescribed  

x Ensure that policies and procedures laid out in the Society’s Finance Code of Practice are 
adhered to 
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Objectives  
People’s Movement to Stop Haze, known as PM Haze, is a charity focused on outreach, 
research and advocacy on the transboundary haze crisis. Our mission is to drive a movement 
to stop the haze by empowering the community with the knowledge, means and values. 
Steering consumption patterns towards sustainable palm oil and paper, as well as assisting 
Indonesian and Malaysian farmers to create a sustainable livelihood are the two main ways we 
empower our community.  

Policies  
Funding Sources  
PM Haze is financially supported by the Singapore Institute of International Affairs, The David 
and Lucile Packard Foundation, and other donations from private individuals. 
  
Memberships  
We operate a by-invitation-only membership structure where we involve people from 
Singapore that are passionate about solving the transboundary haze and can contribute their 
capacities and capabilities towards our cause. PM Haze’s activities are open to public 
participation. Talks, workshops, and community events are also conducted for the public for 
the purpose of raising awareness and advocacy on the root causes of transboundary haze.  
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2020 Year-In-Review 
 
Staffing 

As of 31 December 2020, there were two people under full-time contracts who managed 
outreach and engagement for the Society. We also have a Research Associate (Part-time) and 
a Programme Coordinator, both assisting in the implementation of our Peatland Restoration 
Programme. Our volunteer board consisted of 4 members who took care of both governance 
duties as well as actively carried out duties with regards to the Society’s programmes and 
activities. In addition, we engaged volunteer advocates and skill-based volunteers to help in 
the implementation of both our outreach and peatland related programmes. Our deepest 
appreciation to all who have contributed to our programmes. 
 
This year, we continued our working relationship with Mr Benjamin Tay as executive director 
to manage both our local and overseas transboundary haze prevention programmes. Benjamin 
has been instrumental in leading the society’s efforts in haze prevention, through our new 
Haze-Free Foodstand flagship campaign, and developing a scalable peatland restoration model 
for communities. He has also cemented relationships with key stakeholders, enabling us to 
gain access to additional resources to further our haze prevention cause. 
 
This year we have had the pleasure of having Ms Atikah Kasim, Manager, Outreach and 
Engagement, onboard. Her previous academic experience in community development as well 
as her work experience in aviation services has contributed to her current work to expand 
PM Haze’s outreach and engagement potential. She is currently engaging F&B establishments 
in Singapore, managing the production of key marketing assets for campaign purposes, and 
assisting with the overall management of our haze prevention programmes. 
 
Ms. Yukie Yokoyama who is pursuing her final year in environmental studies, has played a key 
role in developing the research and monitoring protocols needed for the development of 
baselines for community managed peatland restoration projects. She has also helped with the 
impact assessment of our restoration efforts, communicating to our stakeholders the 
significant developments of our programme. 
 
We continue to work closely with our Programme Coordinator, Mr. Azhari Ahmad. He has 
been the bridge between PM Haze and the Sungai Tohor community. He works closely with 
our community partner, Ekonomi Kreatif Andalan, consulting them on our restoration plans 
with them, and ensuring the timely and successful implementation of the ecological restoration 
and community development objectives on the ground.  
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2020 Highlights 
Looking back on our goals and plans for 2020, we achieved our goal of increased collaboration 
with sustainable businesses as well as continuing to raise awareness on solutions to 
transboundary haze. We hope that we can continue to deep dive into the issue in 2021 
through our outreach and engagement programme that will increase awareness and provide 
viable pathways of actions for residents of Singapore. 
 
The outreach strategy includes: 
  

x Generating content for online and media platforms; 
x Organising talks, workshops, and events with targeted communities; 
x Building partnerships with progressive businesses and making them advocates for haze-

free practices.   
  
To build a strong civic-business ecosystem for haze-free consumption that also encourage 
responsible business practices, PM Haze is a member of the Roundtable on Sustainable Palm 
Oil (RSPO), associate member of the Southeast Asia Alliance for Sustainable Palm Oil 
(SASPO), and the Fire Free Alliance (FFA). These are all multi stakeholder platforms that 
include people, public and private sector organisations. 
 
Here are some of the highlights from 2020: 
 

1. We released Singapore’s first consumer guide for haze-free products available in local 
supermarkets. We investigated a total of 130 edible products that contain palm oil 
from 39 edible food brands. Moving forward, PM Haze plans to develop a more 
consumer-friendly version of the Supermarket Guide, which also includes non-edibles 
that can be found in supermarkets. 

 

   
 

2. We held our first webinar, “Clear the Air 2020,” hosting experts from the Singapore 
Institute of International Affairs (SIIA) and Wilmar International to unpack haze-related 
issues. We also partnered with one of the largest volunteer groups in Singapore, 
Friends of the Museum, driving action towards haze-free practices in Singapore.  
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3. There was an increased interest from student groups in Singapore to work with local 
organisations. We mentored 11 advocacy groups, including 43 students from 4 higher 
education institutions in Singapore, amplifying our message of how consumers and 
businesses can take responsibility for transboundary haze. We also launched our 
inaugural ASAP Youth Challenge, attracting more than 50 youths to pitch their ideas 
to gain access to resources to execute their haze-prevention project. We conducted 
a total of 39 virtual talks and workshops in the year. Notably, we were invited by Sime 
Darby Berhad and the Roundtable on Sustainable Palm oil, to share how downstream 
supply chain actions can spur sustainable commodity production. 

 
 

  
 
 

4. We successfully engaged with both public and people sector organisations in Indonesia, 
with the common goal of preventing transboundary haze in our region. We continued 
to support our Indonesian counterparts when they suffered from the pandemic, 
distributing masks as well as organising a community gardening initiative, providing 
seeds and technical support for the growing of edible produce. Working directly with 
regional governments (Sungai Tohor Village Government and Tebing Tinggi District 
Government) and an Indonesian village organised NGO (Ekonomi Kreatif Andalan), 
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we empower the Sungai Tohor village community through (i) capacity building for 
peatland restoration; (ii) ecological restoration of peatlands through reforestation and 
rewetting of degraded peatlands; and (iii) community development to engage the wider 
village population to protect their peatlands.  

 

 
 

5. PM Haze launched our first peatland digital awareness campaign. We delivered an 
online campaign to drive awareness on the importance of peatlands as well as 
providing a pathway for action through the adoption of trees on our restoration site. 
We also released a toolkit for secondary schools and are in the process of 
implementing the toolkit together with educators in secondary schools in Singapore. 
We managed to raise S$4,585 via 3 campaigns on Giving.sg. 
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Outreach Programmes and Activities 
Safe management procedures started in Singapore due to the concerns of our global pandemic 
situation. This prevented us from physical engagement with our audiences for the most part 
of 2020. We, however, managed to shift to an online engagement model. Instead of 
participating in roadshows, we shifted to conduct online talks, workshops and community 
events over virtual platforms that would help us to engage our audiences better. 
 
Talks and Workshops 

A total of  38 talks / workshops have been organised for this year.  The total outreach for the 
year was 1561.  We also ran a digital campaign on peatlands, where we aim to provide more 
accessible information on peatlands to our audience. 
 
Calendar of Events 

Date  Event Name  Organisation  
Delivered 
by 

 
Attendance  

Q1 2020 

8-Jan-2020 
Supply Chain Workshop for 
NUS students 

NUS Save, Yale-NUS 
Data Science Club, 
Seeds of Good Ben 6 

2-Mar-2020 
Service Action in Community 
Talk  

School of the Arts 
Singapore  Ben  16 

16-Mar-2020 

Transboundary Haze in 
Singapore: A  
Burning Question  

Bachelor of  
Environmental 
Studies, NUS  Ben  40 

17-Mar-2020 
Talk at Singapore Scouts 
Association  

Singapore Scouts  
Association  

Ben  5 

24-Mar-2020 
Guest Lecture in Sustainability 
Module  

Yale-NUS  Ben  20 

Q2 2020 

9-Apr-2020 Online talk with CDP  CDP  Ben  4 

5-May-2020 Haze Workshop 
NUS Office of  
Student Affairs 

Ben  5 

8-May-2020 
Talk for Centre for Nature-
based Climate Solutions  

NUS SAVE, NUS  Ben  7 
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15-May-2020 Talk for ISEAL  ISEAL  Ben  3 

5-Jun-2020 
BBPB SG x WED Panel 
Discussion  

Bye Bye Plastic Bags  Ben  50 

6-Jun-2020 Gaia World Tour  
Green is the New  
Black  

Ben  50 

10-Jun-2020 Online talk  RSPO Indonesia  Ben  7 

12-Jun-2020 Online talk  
Hazy Waste (Student 
Group)  

Ben  7 

13-Jun-2020 
Virtual Conscious Festival - 
Conscious Tourism  

Green is the New 
Black  

Ben  260 

Q3 2020 

28-Jul-2020 
Dousing the Fire on Haze and 
its  
Misconceptions  

Sime Darby  
Plantations Bhd  

Ben  170 

29-Jul-2020 
Haze and Social (In)Justice in 
Southeast Asia: Past 
Experience and What Next?  

Center for Social  
Development Studies  
(CSDS)  

Ben  31 

12-Aug-2020 
Youth participation in 
Sustainable Development  

Youth For 
Sustainability, India  

Gauri  20 

18-Aug-2020 
Palm oil and Finance 
Workshop  

Sustainable Finance  
Group  

Ben  7 

19-Aug-2020 

Ecological Restoration of 
Degraded  
Peatlands in Indonesia: 
Achieving the UN  
Sustainable Development Goals  

6th World Congress 
on New Technologies  
(NewTech'20)  

Charles  30 

28-Aug-2020 

Roundtable: Shaping 
Expectations of  
Environment, Social, and 
Governance (ESG) Practices in 
ASEAN’s Palm Oil and 
Pulpwood Sectors  

Singapore Institute of  
International Affairs  

Ben  32 
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25-Sep-2020 
Career Awareness Talk (How 
to Stop Haze)  

CHIJ Our Lady  
Queen of Peace  

Ben  168 

25-Sep-2020 
Peatland Restoration Scientific 
Seminar  

Centre for  
Nature-based Climate  
Solutions, NUS  

Ben  95 

30-Sep-2020 
Beyond Borders: Haze and the 
Need for  
Collaboration  

RSPO  Ben  58 

Q4 2020 

13-Oct-2020 Sharing with NUS SAVE  NUS SAVE, NUS  Ben  20 

24-Oct-2020 

Promoting Responsible 
Consumption for a Sustainable 
Future, Asian Youth for 
Sustainable Palm Oil Summit 
2020  

RSPO  Ben  250 

24-Oct-2020 
Fireside chat, Asian Youth for 
Sustainable  
Palm Oil Summit 2020  

RSPO  Ben  - 

28-Oct-2020 Climate Q&A  CNA Radio  Ben  -  

28-Oct-2020 ISEAL Workshop  ISEAL  Ben  8 

2-Nov-2020 BES Talk  BES, NUS  Ben  24 

24-Nov-2020 
Zerowaste Bootcamp Ecothon 
Workshop 1  

SecondsGuru  Ben  6 

25-Nov-2020 
Zerowaste Bootcamp Ecothon 
Workshop 2  

SecondsGuru  Ben  5 
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27-Nov-2020 
The Virtual Sustainable 
Christmas Market  
Booth  

Delegate  Ben  29 

29-Nov-2020 
The Virtual Sustainable 
Christmas Market Talk  

Delegate  Ben  15 

30-Nov-2020 
Sustainable Palm Oil Supply 
Chain  
Workshop  

SecondsGuru  Ben  9 

1-Dec-2020 
Green and Healthy Festival 
2020  

Kampung Senang  Ben  10 

3-Dec-2020 

Ecological Restoration of 
Impacted Ecosystems:  
Encouraging Results from the 
Field  

University of 
Newcastle, Singapore 

Yukie, Ben  84 

12-Dec-2020 
Sustainable Palm Oil Supply 
Chain Workshop 

PM Haze  Ben  6 

13-Dec-2020 
Sustainable Palm Oil Supply 
Chain Workshop  

PM Haze  Ben  4 

 
 
Community Events 

#GoHazeFree at Tiong Bahru was a collaboration between Friends of The Museum and PM 
Haze. Members of sub-group Friends of the Museums Members Care (FOMMC) assisted in 
conducting surveys with food establishments in Tiong Bahru precinct, to encourage adoption 
of sustainable palm oil in their kitchens. 
 
A total of 21 food establishments in Tiong Bahru were surveyed, and 94.4% of 18 food 
establishments (excluding 3 non-response) were found to use conventional palm oil in their 
cooking oil. Through surveys like these, PM Haze aims to take the opportunity to further 
engage these food establishments towards using haze-free palm oil. 
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We held our first webinar, “Clear the Air 2020,” hosting experts from the Singapore Institute 
of International Affairs (SIIA) and Wilmar International to unpack haze-related issues. The 
main aim of the webinar was to help the public better understand the drivers behind 
transboundary haze before the dry season in Indonesia started.  
 

   
 
 
Regional Outreach 

We successfully engaged with both public and people sector organisations in Indonesia, with 
the common goal of preventing transboundary haze in our region. We continued to support 
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our Indonesian counterparts when they suffered from the pandemic, distributing masks as 
well as organising a community gardening initiative, providing seeds and technical support for 
the growing of edible produce. Working directly with regional governments (Sungai Tohor 
Village Government and Tebing Tinggi District Government) and an Indonesian village 
organised NGO (Ekonomi Kreatif Andalan), we empower the Sungai Tohor village community 
through: 
 
(i)  capacity building for peatland restoration 
(ii) ecological restoration of peatlands   
(iii) through reforestation and rewetting of degraded peatlands, and community development 
to engage the wider village population to protect their peatlands.    
 
Mentoring of Youth Advocate Groups 

In 2020, we had the pleasure of mentoring with multiple advocacy groups across different 
institutions. Expanding our outreach channels and nurture ambassadors that help us to 
advocate for haze-free practices. Although we mainly could not meet many of our mentees 
in person, we managed to successfully carry out projects with them through online means.  
We mentored 10 advocacy groups, including 45 students from 4 higher education institutions 
in Singapore, amplifying our message of how consumers and businesses can take responsibility 
for transboundary haze. 
 

 
 
The work of the youth groups in 2020 mainly revolved around our Haze-Free Foodstand 
campaign, as well as our Peatland Digital Awareness program. Projects surrounding the Haze-
Free Foodstand campaign ranged from physical (and online) engagement of eateries, to 
engaging eateries in their school, and making social media collaterals with local food recipes 
made with sustainable palm oil. For the Peatland Digital Awareness program, we partnered 
with a group which made an educational toolkit surrounding Peatlands, where they also 
conducted workshops. We also partnered with a group who made social media collaterals 
and infographics regarding peatlands. 
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Media Exposure (Digital & Traditional)  

 Social media reach and engaged users for all activities  320, 908 / 14,205 
 Facebook reach and engaged users  137,345 / 9,403 

 Instagram reach and engaged users 
 60,707 / 1,729 
 

 LinkedIn reach and engaged users  90,704 / 2,493 
 Peatlands Digital Campaign*  32,152 / 580 

*Peatlands Digital Campaign social media figures included in total social media count 
 
In 2020, we forged a partnership with local marketing agency, Strategic Public Relations Group 
(SPRG) for our Haze-Free Foodstand campaign. Our Instagram page accounted for 
approximately 19% of our social media engagement in 2020 and we will continue to grow our 
audience with the appropriate digital media industry partners. We want to allow better 
understanding of the haze issue and promote solutions at the consumer level, as well as 
providing resources for businesses and consumers to go haze free. Media include, but are not 
limited to, website, videos, animations, social media posts, YouTube videos, and posters.  
 
Facebook and Instagram algorithms are changing, lowering the priority for Pages, pressuring 
non-personal pages to use advertising in order to increase reach and engagement. We 
currently have 4276 likes (+1.8% yoy) on Facebook and 957 followers (+21.3% yoy) on 
Instagram on our main Instagram account. Our engaged users on Facebook increased 265% 
yoy. We plan to continue engaging existing followers on a regular basis and leverage on events 
like haze to attract new followers on both platforms. We will continue to track our reach 
and engagements closely and work with industry professionals to tweak these strategies, if 
necessary. 
 
Media mentions outside of social media    

 
17 March 2020 
“Ego versus eco—is vanity compromising the impact of Asia's sustainability leaders?” 
https://www.eco-business.com/opinion/ego-versus-eco-is-vanity-compromising-the-impact-
of-asias-sustainability-leaders/  
     
3 July 2020 
“Renewable energy, minorities: Singapore youths table issues for next Parliament” 
https://coconuts.co/singapore/news/renewable-energy-minorities-singapore-youths-table-
issues-for-next-parliament/ 
     
16 July 2020 
“Friends for a Better Ecological World”  
https://blog.ourbetterworld.org/blog/friends-for-a-better-ecological-world/   
 



 

19 
 

 
  
30 July 2020 
“Palm oil players urged to step up game to eradicate haze” 
https://themalaysianreserve.com/2020/07/30/palm-oil-players-urged-to-step-up-game-to-
eradicate-haze/  
 
31 July 2020 
“Unstoppable in a crisis: Singaporeans doing good” 
https://www.ourbetterworld.org/story/singaporenationalday2020-listicle#pmhaze   
 
29 September 2020 
“Public Values and Sentiments regarding Transboundary Haze Pollution in Singapore” 
https://ari.nus.edu.sg/public-values-and-sentiments/ 
     
2 October 2020 
“RSPO: Stakeholder collaboration key to address transboundary haze” 
https://www.malaymail.com/news/malaysia/2020/10/02/rspo-stakeholder-collaboration-key-
to-address-trans boundary-haze/1908859   
   
28 October 2020 
“Singapore Today – Climate Q&A: Reforestation” CNA radio segment 
https://www.facebook.com/watch/?v=832271227531409 
 
4 November 2020 
“Singapore eateries that use sustainable palm oil asked to carry 'haze-free' signage” 
https://www.eco-business.com/news/singapore-eateries-that-use-sustainable-palm-oil-asked-
to-carry-haze-free-signage/ https://teranews.in/singapore-eateries-that-use-sustainable-palm-
oil-asked-to-carry-haze-free-signage-news-e co-business/  
     
18 December 2020 
“Funding The Future Of Our Environment”  
https://cityofgood.sg/articles/funding-the-future-of-our-environment/ 
https://whatareyoudoing.sg/funding-the-future-of-our-environment/ 
       
22 December 2020  
TEMPO: Our Holiday Issue (Temasek E-mail Newsletter) 
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Peatland Restoration Programme  
Background 

Sungai Tohor’s peatland restoration programme is an ongoing effort to restore burnt peatland 
through the cooperation and involvement of the local community and financial support from 
donors to PM Haze. In 2020, PM Haze continued our community-centric peatland restoration 
efforts in Sungai Tohor as this programme is part of PM Haze’s ongoing effort to prevent fires 
and haze in the Southeast Asian region. 
 
Aim 

The aim of this program is to formulate a community-centric, scalable, and science-based 
model for peatland restoration on community managed peatlands.  
 

Impacts 

The project has the following impacts:  
1. Reduced fire and haze risks through peatland restoration.   
2. Enhanced community-centric peatland restoration model.   
3. Increased collaboration among regional stakeholders in peatland restoration.   

 
 

Restoration Programme Highlights 

 
Figure 1. Map of the Peatland Restoration Program in Sungai Tohor, Riau. 
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Since the restoration program had been rolled out, most objectives have been met. 
Altogether, there are now 2 restoration sites (6 ha), 3 nurseries with 9,100 seedling 
capacity, 7,670 replanted seedlings at the restoration site, 4 repaired and now fully functional 
canal blocks and 21 dipwells for the measurement of peat water levels.   
  
Furthermore, at least 60 families and 100 individuals have participated in the monitoring or 
implementation of protocols in this program. These include participating in the capacity 
building as well as outreach activities. For capacity building, community members played a vital 
role in helping out with the botany study to identify native species to act as a baseline and the 
collection of over 4,000 climax and pioneer species wildlings from the intact forest to be 
further cultivated in the nursery, before transplanting them to the restoration sites when they 
are reach a certain stage of maturity.   
  
For outreach, community members led the set up and preparations to establish the show area 
at the Sungai Tohor Village Centre for advocacy and education for the program to build 
awareness on the importance of peatland restoration. This brings our programme closer to 
the community allowing for tree planting activities with the wider community, to educate 
them on the benefits of peatland restoration. Altogether, 6 community events were held - 3 
Peatland Restoration workshops, involving 60 villagers and 3 townhalls, involving 90 villagers.  
 
A community awareness survey was conducted at the end of 2020 to understand the 
community's views and understanding of peatland ecosystems, their role in the peatland 
restoration program, their thoughts on the existing activities and workshops and suggestions 
for the program for the following year. Around 200 community members from various 
backgrounds and demographics participated in the survey. 
 
Based on the findings, most community members feel strongly about nature and their role in 
conserving them. The majority identified fires as the main repercussion of degraded peatlands, 
which gives them the motivation to participate in the program to prevent future fires.   
 
Participation rate in our programme is low and we hope to better understand the 
community’s needs, as well as motivations, to get their support, ensuring longevity of our 
programme.   
 
Challenges faced 
Due to the current Covid-19 situation, we have stopped all travel to Sungai Tohor. As most 
of our work involves outdoor work in natural areas and the community is equipped with the 
skills and materials for monitoring, the community is still able to execute the work with 
relatively low exposure to infection risk. It is encouraging to see that the community has 
become more confident in spearheading the monitoring process and are grateful with their 
efforts and dedication to this program. 
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Furthermore, feedback from the community moving forward includes increasing resources to 
tackle future peat fires to minimise damage and risks, as well as improving survival rates of 
seedlings at the restoration sites with enrichment activities, such as fertilisers and watering, 
and protection from wildlife disturbances.  
 
We will continue to ensure that the work continues within the safety guidelines imposed by 
the Indonesian government. Our programme coordinator, Mr Azhari Ahmad and programme 
director, Benjamin Tay have also consulted with the community on this new arrangement and 
they are aware of the risks and continue to support the restoration programme. 
 
Future Plans 
Moving forward, PM Haze hopes to focus on supporting the establishment of practical 
community-based management approaches for degraded peatlands. While immense effort was 
put into the restoration of degraded peatlands, there are remaining gaps to be covered before 
we can achieve lasting impact. For the next phase, the program intends to re-evaluate our 
current strategies, fill existing gaps and to establish a framework based on this pilot project 
to implement a restoration programme for community-managed peatlands.    
 

Figure 2. PM Haze community-centric peatland restoration program framework 
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Research & Publications 
 

Responsible Finance Paper 

 
A review of Singaporean Financial Institutions’ Responsible Financing Policies as a Response to 
Transboundary Haze 
 
Consumers hold the power to vote with their pockets, while financial institutions are able to 
take advantage of their power as shareholders to demand more information and set 
improvement targets. Financial Institutions have a much stronger and concentrated leverage 
to influence operations of palm oil companies than consumers. Singapore based financial 
institutions are significant investors in palm oil industries.  
 
There are 4 different strategies for Responsible Financing. 

1. Divestment  
2. ESG Investment  
3. Impact Investment  
4. Blended Value Investment  

 
Singaporean FIs could start off with Responsible Financing by publishing their palm oil 
investment policy to make it available for public assessment and scrutiny, adopting 
international investment best practices, and for Singaporean banks to participate in discussion 
at the Roundtable on Sustainable Palm Oil (RSPO) or equivalent platforms, as well as joining 
RSPO membership & contribute to its standard setting. Read more here. 
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Supermarket Guide (Edible Edition) 

 
 
In our recent investigation of consumer goods sold in Singapore supermarket retailers, we 
investigated a total of 130 edible products that contain palm oil from 39 edible food 
brands. Only 19 products displayed the RSPO trademark or stated SPO use on their 
product packaging. 35 (27%) brands that use 100% physically certified SPO (IP, SG and MB) 
do not display the RSPO trademark (or state sustainable palm oil use) on their packaging. The 
remaining 76 brands use largely physically certified SPO but have purchased credits to cover 
some of their SPO gaps, but all have a commitment to convert their supply chain to 100% 
physically certified SPO. Of all the brands (with the exception of cooking oil brands) surveyed, 
none are homegrown Singapore businesses. 
 
Moving forward, PM Haze plans to develop a more consumer-friendly version of the 
Supermarket Guide, which also includes non-edibles that can be found in supermarkets. 
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Financials Snapshot 
 
Transactions 
The Charity has total funds of $173,731.18 for the year ended 31 December 2020. The largest 
expenditure is staff salary totalling to $74,672.00, followed by ground project expenses 
totalling to $ 23,714.97. Largest income is from the David and Lucile Packard Foundation for 
Outreach totalling $137,202.26, followed by management fee by Singapore Institute of 
International Affairs totalling $91,915.00. 
 
Review and Changes 
There was a significant increase in Income from core activities to $230,806.74 (311% yoy) due 
to additional funding channels developed for outreach and our ground projects. As a result, 
Core activities expenditure increased to $103,826.54 largely due to the hiring of an additional 
staff member to support our expanded scope of activities. 
 
It is also noted that there is a decrease in donations from individuals to $647.30 at the year 
ended 31 December 2020. This is expected as 2020 was a non-haze episode year, which 
makes driving individual donations challenging. 
 
Plans and Commitments 
The Charity and its Board is committed to maintain a healthy cash flow for its core activities 
by monitoring its income closely and taking the appropriate measures to ensure that the 
Charity remains solvent. Such measures include and are not limited to alternative sources of 
institutional funding, income streams from donations, crowdfunding and educational trips. 
Expenditure will be limited to staff salaries and project costs for ground projects and outreach 
activities. In view of an evolving pandemic situation and an expected reduction in non- essential 
funding activities, greater prudence in hiring of staff, contractors and purchase of expendables 
will be taken. 
 
More details will be provided in our Financial Statements 2020 document. 
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Future Plans 
 
2021 Goals and Objectives 
2021 will prove to be another challenging year for the region’s people and environment as 
potential haze episodes, exacerbated by the current pandemic situation looms over us. With 
the risks of haze returning to Singapore, we need to continue to provide an avenue of action 
to residents of Singapore via our haze prevention programmes. We also want to continue 
positive engagement with regional counterparts to encourage a collaborative approach to 
develop solutions to prevent haze. 
 
Outreach and Engagement Programme 
Since 2015, PM Haze has run campaigns to provide an avenue for Singapore consumers to 
make responsible consumption choices that prevent haze in Singapore and the Southeast 
Asian region. We will continue to develop our flagship Haze-free Foodstand campaign that 
is supported by the David and Lucile Packard Foundation, to encourage food establishments 
to adopt haze-free practices in their food service operations. We look forward to engaging 
sustainable downstream food businesses and key opinion leaders to develop content that will 
drive consumers towards haze prevention actions. We will also develop more meaningful 
content targeted at specific consumer groups, developing avenues for them to adopt haze-
free practices in their everyday lives. 
 
Peatland Restoration Programme 
In 2021, we will focus on supporting the establishment of practical community-based 
management approaches for degraded peatlands. Our objectives are to (i) Reduce fire and 
haze risks through peatland restoration; (ii) Achieve long-lasting social and environmental 
impacts through peatland restoration; and (iii) Allow communities to take ownership of the 
peatland restoration programme. 
 
We aim to, (i) reduce fire and haze risks through peatland restoration; (ii) develop a 
community-led two-pronged approach of rewetting and revegetation to restore the 
hydrological regime and carbon storage capacity of degraded peat ecosystems; (iii) develop a 
peatland restoration programme that is scientifically significant and accessible to communities.  
 
We look forward to updating everyone more on upcoming initiatives. Please do follow us on 
social media. Please do not hesitate to contact us at contact@pmhaze.org should you have 
any further questions. 


